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Section 1 

Introduction 
 

1.0 Criteria 

An important component of FTSE Russell’s Environmental, Social and Governance (ESG) criteria, 

used to assess corporate practices and performance, are these Breast Milk Substitute (BMS) 

Marketing Criteria. These form part of the Customer Responsibility Theme in FTSE Russell’s ESG 

Ratings methodology and form a requirement threshold for inclusion in the FTSE4Good Index Series. 

Companies which manufacture BMS products must meet these BMS Marketing Criteria in full in order 

to enter the index series. 

The FTSE4Good Breast Milk Substitutes (BMS) marketing inclusion criteria require company policies 

to align with the World Health Organization (WHO) International Code of Marketing of Breast Milk 

Substitutes and subsequent World Health Assembly (WHA) resolutions. In addition company policies 

must align with national legislation or regulations implementing the Code if national policies are more 

demanding than the Code. 
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Section 2 

Risk Categories 
 

2.0 Risk Categories 

Although the WHO Code makes no distinction between countries the FTSE4Good criteria currently 

place greater focus on where there is greatest risk to infant health. Please see the document 

FTSE4Good BMS Criteria and the WHO Code for further details regarding the Criteria and the Code.
1
 

2.1 Higher Risk Countries 

A number of countries will be considered “higher risk” in terms of levels of infant mortality and 

morbidity. Countries will be considered “higher risk” if they meet either of the following criteria (see 

Appendix): 

More than 10 per 1000 under 5 mortality rate 

More than 2% acute malnutrition (moderate and severe wasting) in under-5s 

2.2 Lower Risk Countries 

All other countries will be considered “lower risk”. 

 

                                                      
1
 See the following website for the document http://www.ftse.com/products/indices/F4G-BMS 

http://www.ftse.com/products/indices/F4G-BMS
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Section 3 

Criteria Requirements 
 

3.0 Criteria Requirements 

3.1 Policy Criteria 

Company policy should be publicly available and include: 

1. Acknowledgement of the importance of the International Code of Marketing of Breast-milk 

Substitutes, and subsequent relevant WHA resolutions
2
, hereafter referred to as “the Code”.

3
 

2. Defining responsibility at Corporate Executive Board or Executive Management level and at the 

individual country level for the implementation and monitoring of the company policy. 

3. Acknowledgment that, independently of any other measures taken by governments to implement 

the Code, manufacturers are responsible for monitoring their marketing practices according to the 

principles and aim of the Code, and for taking steps to ensure that their conduct at every level 

conforms to their policy in this regard. 

3.1.1 Additional Policy Criteria with Regard to Company Operations in Higher Risk Countries: 

4. Acknowledgement that the adoption and adherence to the Code is a minimum requirement for 

these countries and where national legislation or regulations implementing the Code are more 

demanding than the Code, the company will follow the national measures in addition to the Code. 

5. Explicit confirmation that there will be no advertising or promotion of infant formula, follow-on-

formula products (for the use of infants under the age of 12 months), or delivery products (i.e. 

teats and bottles) in these countries. 

6. Explicit confirmation that complementary (weaning) foods and drinks will not be promoted for the 

use of infants under the age of six months in these countries. 

3.1.2 Additional Policy Criteria with Regard to Company Operations in Lower Risk Countries: 

7. Commitment to follow all national regulations in relation to the marketing and promotion of breast 

milk substitutes. 

Note: The FTSE4Good BMS Criteria Advisory Group will review the requirements for Lower Risk 

Countries and will regularly monitor their application in order to bring them, over time, in line with the 

high risk requirements.

                                                      
2
 Subsequent resolutions include; WHA 39.28 (1986), WHA 45.34 (1992), WHA 47.5 (1994) WHA 49.15 (1996), WHA 54.2 (2001), 

WHA 55.25 (2002), WHA 58.32 (2005), WHA 59.11 (2006), WHA 61.20 (2008), WHA 63.23 (2010), WHA 65.6 (2012), WHA 69.9 (2016) 
3
 Further details can be found at http://www.who.int/nutrition/publications/infantfeeding/en/index.html 

http://www.who.int/nutrition/publications/infantfeeding/Frequently_ask_question_Internationalcode.pdf 
http://www.who.int/nutrition/publications/code_english.pdf and at http://www.who.int/nutrition/topics/wha_nutrition_iycn/en/ 

http://www.who.int/nutrition/publications/infantfeeding/en/index.html
http://www.who.int/nutrition/publications/infantfeeding/Frequently_ask_question_Internationalcode.pdf
http://www.who.int/nutrition/publications/code_english.pdf
http://www.who.int/nutrition/topics/wha_nutrition_iycn/en/
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An additional criteria that will be assessed as part of FTSE Russell’s ESG Ratings assessment but 

that currently will not be a requirement of FTSE4Good Index inclusion is: 

“Whether the company meets the criteria, as set out for Higher Risk Countries, in 
all countries it operates in”. This indicator assesses global application of the 
criteria. 

 

3.2 Corporate Public Policy and Lobbying of Regulators 

Companies have a valid and important engagement role in the development of effective and 

appropriate legislation. They should have clear, openly-stated and enforceable policies on the 

objectives and practice of their political lobbying regarding government’s implementation of the Code, 

and specifically companies must: 

1. Be open about their objectives, and make position papers publicly available to demonstrate 

consistency and; 

2. Seek to ensure that the trade associations and industry policy groups to which they belong, 

operate to the same high standards with membership of such organizations being disclosed. 

The assessment of a company against these criteria will take into account any credible evidence that 

a company has deliberately and consistently attempted to undermine public policy frameworks that 

aim to implement the Code in any country. 

3.3 Management Systems 

FTSE Russell propose that companies should clearly demonstrate the presence and application of the 

following management systems: 

1. Clear communication of the company policies, procedures for its implementation throughout the 

marketing processes, and provision of training in their application, to senior management and all 

relevant marketing staff operating in the Higher Risk Countries. 

2. Clear accountability and responsibility within the Company for the implementation of systems for 

compliance with policy at all levels. 

3. Whistleblowing procedures that allow employees to report outside their normal management 

reporting line potential non-compliance with company policy in a way that protects them from 

possible negative consequences of such reporting. 

4. On-going systematic internal monitoring of compliance with policy. 

5. Systems for investigating and responding in a timely manner to alleged non-compliance reported 

by governmental bodies, professional groups, institutions, NGOs or other individuals from outside 

the Company. 

6. Systems for taking, as well as tracking, corrective action on all non-compliance cases, both 

internally and externally reported. 

7. Regular verification to provide evidence of well functioning Policy compliance management and 

monitoring systems, conducted by a suitably qualified expert. 

8. In addition to management reviews, the production of annual summary reports to the Board of 

Directors on internal monitoring, external reporting and corrective actions taken regarding 

non-compliance. 

3.3.1 Additional Management Systems Criteria with Regards to Company Operations in Higher Risk 

Countries: 

9. In addition for operations in higher risk countries companies must provide to the FTSE4Good 

BMS Criteria Advisory Group, on request, copies of any related marketing literature and product 

labelling and inform the BMS Criteria Advisory Group when there are material changes to 

promotional material and activities. 
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3.4 External Reporting 

Adequate company reporting procedures should include making annual summary reports available on 

adherence to policy, non-compliance, and corrective action taken. 

3.5 Verification 

In addition to Management Systems Criteria 7 above, once included, companies will be required to 

obtain regular external verification against a specific framework. This will demonstrate to the 

FTSE4Good BMS Criteria Advisory Group evidence of well-functioning policy compliance 

management and monitoring systems. This verification will be conducted by assurance providers 

using the FTSE4Good BMS Marketing Verification Tool. 

3.6 Governance and Performance Criteria 

FTSE Russell will maintain a small Expert BMS committee, comprising academics and experts on the 

industry, which will review company reports, and other information they deem appropriate, to assess 

whether companies adhere to the FTSE4Good criteria and to make recommendations to the 

FTSEESG Advisory Committee as to the continuing eligibility of companies. 

Any company which is found to be systematically not complying with its policy will be given notice that 

they will be removed from the index series at the sole discretion of the FTSE ESG Advisory 

Committee. 
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Appendix A: Higher Risk Countries 
 

Higher Risk Countries 
The list below is of the countries which have “More than 10 per 1000 under 5 mortality rate” or “More than 2% 
acute malnutrition (moderate and severe wasting) in under-5s”* 

Afghanistan East Timor Madagascar Saint Vincent and the Grenadines 

Albania Ecuador Malawi Samoa 

Algeria Egypt Malaysia Sao Tome and Principe 

Angola El Salvador Maldives Saudi Arabia 

Antigua and Barbuda Equatorial Guinea Mali Senegal 

Argentina Eritrea Marshall Islands Serbia 

Armenia Ethiopia Mauritania Seychelles 

Azerbaijan Federated States of Micronesia Mauritius Sierra Leone 

Bahamas Fiji Mexico Solomon Islands 

Bahrain FYR Macedonia Mongolia Somalia 

Bangladesh Gabon Montenegro South Africa 

Barbados Gambia Morocco South Sudan 

Belarus Georgia Mozambique Sri Lanka 

Belize Ghana Myanmar Sudan 

Benin Grenada Namibia Suriname 

Bhutan Guatemala Nauru Swaziland 

Bolivia Guinea Nepal Syria 

Bosnia and Herzegovina Guinea-Bissau Nicaragua Tajikistan 

Botswana Guyana Niger Thailand 

Brazil Haiti Nigeria Togo 

Bulgaria Honduras Niue Tonga 

Burkina Faso India Oman Trinidad and Tobago 

Burundi Indonesia Pakistan Tunisia 

Cambodia Iran (Islamic Republic of) Palau Turkey 

Cameroon Iraq Palestinian Territory Turkmenistan 

Cape Verde Ivory Coast Panama Tuvalu 

Central African Republic Jamaica Papua New Guinea Uganda 

Chad Jordan Paraguay Ukraine 

China Kazakhstan Peoples Republic of Congo United Arab Emirates 

Colombia Kenya Peru United Republic of Tanzania 

Comoros Kiribati Philippines Uruguay 

Cook Islands Kuwait Qatar Uzbekistan 

Costa Rica Kyrgyzstan Republic of Moldova Vanuatu 

Democratic Peoples Republic of Korea Lao People’s Democratic Republic Romania Venezuela 

Democratic Republic of Congo Lebanon Russia Vietnam 

Djibouti Lesotho Rwanda Yemen 

Dominica Liberia Saint Kitts and Nevis Zambia 

Dominican Republic Libya Saint Lucia Zimbabwe 

*Countries will be added to the higher risk country list following a review by the BMS Criteria Advisory Group if they meet the thresholds 
for at least two consecutive years. 
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For more information about our indexes, please visit ftserussell.com. 

 

© 2017 London Stock Exchange Group companies. 

London Stock Exchange Group companies includes FTSE International Limited (“FTSE”), Frank Russell Company (“Russell”), MTS Next 

Limited (“MTS”), and FTSE TMX Global Debt Capital Markets Inc (“FTSE TMX”). All rights reserved. 

“FTSE®”, “Russell®”, “MTS®”, “FTSE TMX®” and “FTSE Russell” and other service marks and trademarks related to the FTSE or 

Russell indexes are trademarks of the London Stock Exchange Group companies and are used by FTSE, MTS, FTSE TMX and Russell 

under licence. 

All information is provided for information purposes only. Every effort is made to ensure that all information given in this publication is 

accurate, but no responsibility or liability can be accepted by the London Stock Exchange Group companies nor its licensors for any 

errors or for any loss from use of this publication. 

Neither the London Stock Exchange Group companies nor any of their licensors make any claim, prediction, warranty or representation 

whatsoever, expressly or impliedly, either as to the results to be obtained from the use of the FTSE Russell Indexes or the fitness or 

suitability of the Indexes for any particular purpose to which they might be put. 

The London Stock Exchange Group companies do not provide investment advice and nothing in this document should be taken as 

constituting financial or investment advice. The London Stock Exchange Group companies make no representation regarding the 

advisability of investing in any asset. A decision to invest in any such asset should not be made in reliance on any information herein. 

Indexes cannot be invested in directly. Inclusion of an asset in an index is not a recommendation to buy, sell or hold that asset. The 

general information contained in this publication should not be acted upon without obtaining specific legal, tax, and investment advice 

from a licensed professional. 

No part of this information may be reproduced, stored in a retrieval system or transmitted in any form or by any means, electronic, 

mechanical, photocopying, recording or otherwise, without prior written permission of the London Stock Exchange Group companies. 

Distribution of the London Stock Exchange Group companies’ index values and the use of their indexes to create financial products 

require a licence with FTSE, FTSE TMX, MTS and/or Russell and/or its licensors. 

The Industry Classification Benchmark (“ICB”) is owned by FTSE. FTSE does not accept any liability to any person for any loss or 

damage arising out of any error or omission in the ICB. 

Past performance is no guarantee of future results. Charts and graphs are provided for illustrative purposes only. Index returns shown 

may not represent the results of the actual trading of investable assets. Certain returns shown may reflect back-tested performance. All 

performance presented prior to the index inception date is back-tested performance. Back-tested performance is not actual performance, 

but is hypothetical. The back-test calculations are based on the same methodology that was in effect when the index was officially 

launched. However, back-tested data may reflect the application of the index methodology with the benefit of hindsight, and the historic 

calculations of an index may change from month to month based on revisions to the underlying economic data used in the calculation of 

the index.



 

  

FTSE Russell 10 of 10 

 

About FTSE Russell 

FTSE Russell is a leading global index provider creating and managing a 

wide range of indexes, data and analytic solutions to meet client needs 

across asset classes, style and strategies. Covering 98% of the investable 

market, FTSE Russell indexes offer a true picture of global markets, 

combined with the specialist knowledge gained from developing local 

benchmarks around the world.  

FTSE Russell index expertise and products are used extensively by 

institutional and retail investors globally. More than $12.5 trillion is currently 

benchmarked to FTSE Russell indexes. For over 30 years, leading asset 

owners, asset managers, ETF providers and investment banks have chosen 

FTSE Russell indexes to benchmark their investment performance and 

create investment funds, ETFs, structured products and index-based 

derivatives. FTSE Russell indexes also provide clients with tools for asset 

allocation, investment strategy analysis and risk management. 

A core set of universal principles guides FTSE Russell index design and 

management: a transparent rules-based methodology is informed by 

independent committees of leading market participants. FTSE Russell is 

focused on index innovation and customer partnership applying the highest 

industry standards and embracing the IOSCO Principles. FTSE Russell is 

wholly owned by London Stock Exchange Group. 

For more information, visit ftserussell.com. 

To learn more, visit ftserussell.com; email info@ftserussell.com; or call your regional 

Client Service Team office: 

EMEA 

+44 (0) 20 7866 1810 

North America 

+1 877 503 6437 

Asia-Pacific 

Hong Kong +852 2164 3333 

Tokyo +81 3 3581 2764 

Sydney +61 (0) 2 8823 3521 
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